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Eye on Family BusinessEye on Family Business

Last month, Harbinson Mulholland 
Partner Patrick Leonard and 
his daughter Sarah, also 25, 
chart the progress to date of 
Sarah’s high potential web-
based retail venture, Beauco.

In this edition, Jeremy Harbinson 
and his 25-year old son Ben talk 
about Ben’s fledgling website 
design and video business.

Ben Harbinson has always 
had an interest in video 
and media production. 

His father remembers how, as a 
child, he’s produce his own form 
of video storyboards. No surprise 
then that when he got a bit older, 
he persuaded his parents to buy 
him the necessary kit and he’d be 
off recording bands performing 
at church or elsewhere.

“I was producing music 
videos for bands when I was 
still at school,” says the former 
Campbell College pupil. 

With more and more local 
businesses here using video 
on their websites and in other 
digital channels, Ben Harbinson 
could see a gap in the market. 
He teamed up with William 
Ashenhurst, the website design 
half of the partnership, to 
set up Four Creatives (www.
fourcreatives.com) a locally-based 
web design/video agency.

The new company produces 
a wide range of video and web 
content for a number of clients in 
the local business community.....
including Harbinson Mulholland 
itself, PricewaterhouseCoopers, 
the East Belfast Partnership, 
Discover Outdoors (Scout Shop) 
and Streamvale Open Farm.

“Ben always had the talent for 
this, and he convinced me that 
this was what he wanted to do 
and that he had the appetite to 
do it....and succeed,” says Jeremy 
Harbinson. “All I had to do was 
to come along behind him, if you 
like. Making sure that he was 
pricing things correctly, that was 
looking at the marketing of the 
business and that he started out 
on the right financial footing.

“Getting off the ground can be 
the biggest challenge for small 
businesses. Once they do that 
successfully, it’s all about survival.”

“Dad and I tend to meet 
informally, maybe even over 
the dinner table, every couple 
of weeks. I’ll tell him about any 
problems or issues we’re having, 
financial or otherwise, we’ll chat 
about it and take it from there

“And, when it comes to 
things like tenders, I’m only 
too pleased to be able to ask 
for a bit of help and advice.”

Video, says Ben Harbinson, 
might have come a long way on 
the corporate front but most 
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have not realised the impact it 
can have on their market place 
and prospects. “Businesses don’t 
always understand and appreciate 
what can be achieved through 
the right use of video. By using 
good quality videos one of my 
clients is now selling more in a 
week than they previously did in 
a month. There is so much that 
can be done online these days.”

Jeremy Harbinson agrees that 
business means a whole lot 
more than finance. “People will 
always buy people,” he says. 
“We know that in our business 
and Ben knows that it’s the 
same for him – and good videos 

of your key people on your 
web site tap into that fact!”

For his part, Ben says that 
handling meetings with clients 
and potential clients has 
been the most difficult and 
challenging part of getting Four 
Creatives up and running.

“Finding the right person to 
talk to and getting the message 
across effectively....they’re all 
things that you’re not taught 
during your education. It can 
be daunting at the start, but 
you do learn quickly. You have 
to learn quickly,” he says.

“It definitely helps to have a 
Dad who’s in business and who 

has plenty of contacts around 
the business community. The 
fact that he’s an accountant 
doesn’t do any harm either....”

Looking forward, Ben 
Harbinson says that he and his 
business partners are focussed 
on growing the business and 
building its customer base. “We’d 
like to move into new offices and 
we’d like to be able to employ 
one or two others to help with 
what we’re trying to achieve.”

As for his Dad, Jeremy 
Harbinson is pleased with 
what he’s seen so far. “The 
two guys have achieved a lot. 
They’ve started the company, 

they’ve signed up clients, 
and they’re doing well. 

“Ben even managed to work 
his way through marriage and 
the arrival of his first baby 
(now 16 months old). That’s 
an achievement in itself.”

Do businesses like Four 
Creatives get enough help 
from the various agencies 
and local councils? Jeremy 
Harbinson thinks not. 

“There are bits and pieces 
of advice and help around, 
but it’s a very uncoordinated 
approach,” he says.

www.fourcreatives.com




